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*Objective(s): “Students will be able to…”
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Project 3
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	Objective(s): Students will demonstrate creating functions using the formula builder.
	Objective(s): Students will determine promotions for an "event" at the Fargodome.
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	Objective(s): Students will demonstrate their knowledge of creating functions.
	Objective(s): Students will identify different kinds of promotion and apply it to their "event" at the Fargodome.
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	Objective(s): Students will utilize absolute cell references in creating a spreadsheet to reference a single cell in repeating functions.
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