I – EXECUTIVE SUMMARY

(begin typing here…we do this section LAST; the body of this page should be single-spaced, but double-space between paragraphs)
II – INTRODUCTION
A. Description of the business or organization
(highlight from the beginning of the parenthesis to the left all the way through the parenthesis at the end of this sentence and begin typing; make sure that the body of the document is double-spaced and NOT bold face)
B. Description of the community 
(economic, geographic, demographic and socioeconomic factors…begin typing here)
C. Overview of the business or organization’s current reputation and online brand presence
(begin typing here)
III – RESEARCH METHODS USED IN THE STUDY
A. Description and rationale of research methodologies selected to conduct the research study
(begin typing here)
B. Process used to conduct the selected research methods
(begin typing here)
IV – FINDINGS AND CONCLUSIONS OF THE STUDY
A. Findings of the research study
(begin typing here)
B. Conclusions based on the findings
(begin typing here)
V – PROPOSED STRATEGIC PLAN
A. Objectives and rationale of the proposed strategic plan
(begin typing here)
B. Proposed activities and timelines
(begin typing here)
C. Proposed metrics or key performance indicators to measure plan effectiveness

(begin typing here)
VI – PROPOSED BUDGET

(Costs associated with proposed strategies…begin typing here)
VII – BIBLIOGRAPHY

(ALL sources of information used in the written document.)

VIII – APPENDIX
(include letters to/from your business partner; complete copies of all questionnaires, surveys, and interviews; photos or other depictions of any elements of the business, the business’s website and/or your proposal) 
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